A Closer Look at the Television Commercial

Geico commercial: http://www.youtube.com/watch?v=iw0YVwB-rtg
Pepsi commercial: http://www.youtube.com/watch?v=4uIIgCepzdg
Mac commercial: http://www.youtube.com/watch?v=KNnX6XRQBec
       People often find TV commercials annoying when they interrupt the shows or between the shows, however, the television commercial is in fact now considered the most powerful mass-market advertising format in the United States, which is the reason why it takes millions of dollars to air the commercials during popular TV events. According to a how-to guide on eHow.com, advertisers paid up to thirty million dollars for a thirty-second spot during Super Bowl XLIII in the year of 2009. Not only a company pays an enormous amount of money buying popular intervals from numerous TV networks but also spends tremendous sums of money in producing one single thirty-second television spot, mainly because it could be broadcast repeatedly over the course of weeks, months, and even years.  

        Through elements of humor and surprise, the primary purpose of the TV commercial is to attract TV viewers’ attention; rather, increasing the brand awareness is the secondary purpose of the TV commercial. Though there are numerous ways to present a commercial, as an audience, I have come to discover that most of the TV commercial have these commonalities.

        The primary purpose is to attract TV viewers’ attention rather than selling the products because it is pretty clear that the audience don’t pay as much as attention to the commercial than to the TV shows, so there is no point in promoting the product if the audience doesn’t even watch the channel. It is thus important to keep the audience’s eyes fixed on the commercial in order to achieve the secondary purpose, raising the brand awareness or selling the product. The primary purpose in attracting the audience is especially obvious in the Geico caveman commercial, the Pepsi commercial, and the Mac commercial. Geico tries to attract viewers’ attention by showing caveman’s funny reaction when he sees the banner hanged on the airplane. Similar to Geico commercial, Pepsi commercial is also a great example. Through showing a kid’s efforts in being recognized as a member of the monks, Pepsi tends to use this uncommon and interesting topic to attract the attention of their audience. As for Mac, it doesn’t appear as eye-catching as the other two at first, but the simple background, the simple actors, the funny reaction of the PC man, and the surprising comparison of the ladies between the Mac and the PC do show the commercial’s purpose in attracting the audience’s attention.

The Geico commercial, the Pepsi commercial, and the Mac commercial seem not to focus on promoting the service/product or increasing the brand awareness; instead, they primarily focus on attracting the audience’s attention at first hand. 
        To present a video clip that attracts the audience’s attention, the TV commercial contains irrational people, dramatic conversation, humanized products, and/or special voices or background music. The audience would find TV commercials much less interesting if they were nothing more than another daily scene from the ordinary people’s lives, so usually a successful TV commercial contains funny and interesting parts that surprise the audience. Nevertheless, it doesn’t imply that it has to be hilarious to be a successful TV commercial. As long as the scenes are somewhat unreasonable and irrational to the audience, the purpose is achieved. All Geico, Pepsi, and Mac commercial utilize things that are somewhat unlikely to attract the audience’s attention. Geico not only uses the presence of a caveman in the modern world but also uses the dramatic reaction of the caveman to emotionalize the commercial and amuse the audience. In the similar way, Pepsi presents a kid who tries his best in being a monk for several years and emotionalizes the commercial with the monk’s dramatically headbutt as an official approval as a member of the monks. I personally think that the Mac commercial does the best job in emotionalizing the commercial. The Mac commercial personalizes not only the Mac and PC but also the Mac home movie and the PC home movie, making them talk and act like human beings to attract the attention. Also, the funny reaction of the PC man and his shockingly ugly PC home movie woman also amuses the audience and emotionalize the commercial. Thus, the TV commercial nowadays prefer to use dramatic and even irrational ways to entertain the audience and attract their attention.

       After attracting the audience’s attention with silly and funny conversation or actions, the TV commercial will then promote its products/services or raise its brand awareness. Raising brand awareness is closely connected with promoting the products/services, and it could be considered as the same thing basically. The stronger the connection between the brand and a certain type of product, the more likely the customers would buy the company’s products. For example, when it comes to MP3 player, people think of ipod immediately because ipod succeeds in raising its brand awareness. The more successful the brand name recognition, the more likely the customers connect a certain product with the brand name. Geico tries to promote the product or raise its brand awareness in its TV commercial. The banner hanged on the plane “Saving hundreds so easy”, the slogan “Geico, 15 minutes could save you more on car insurance”, and the Geico trademarks appearing at the end are the obvious ways to promote its services. While Pepsi doesn’t promote its products as obviously as Geico, it does raise its brand awareness by using the poptop of the Pepsi can as the spiritual symbol of the group. And the action that all of the monks drink Pepsi at once also promotes the product. The Mac commercial is a clear example how the TV commercial promote the product or raise brand awareness. The commercial promotes the extremely good quality of its home movie production software apparently and raises its brand awareness throughout the whole commercial by drawing a clear distinction between PC and Mac. As well, the commercial ends with the showing of a Mac computer to promote the product. Thus, the TV commercial almost always promotes the products or raises its brand awareness after drawing the audience’s attention.
       Though people usually use the commercial time to go to bathroom or check their email, the TV commercial tries to do their best in attracting their attention with elements of humor and surprise, and at the same time, they pay a huge amount of money to promote their product or raise the brand awareness in the commercial.
