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Advertising is an extremely important part of business in America. Companies spend thousands upon thousands of dollars developing research for productive add campaigns, as well as getting these advertisement ideas out into the public. There are many different genres of advertisements such as billboards, television commercials, brochures, pamphlets, and pop-ups or other electronic formats. Each genre of advertising has a different hopeful audience. Some advertisements focus on a very specific audience while others are less focused. In order to be effective, an advertisement must be able to make an impression on its specified audience.


Billboards are one of the most widely used forms of advertisement. All sorts of companies use billboards to promote a product or service. Some common examples are gas stations, restaurants, car dealerships, clothing stores, and shopping malls. Although there are a wide variety of billboard styles, there are many notable similarities throughout the genre. The two main forms of billboard advertising are informative and inspirational billboards. Although these billboards are different they still share a very important component of any advertisement, which is the audience. Billboards generally have a very wide expected audience. However, they are often targeted to drivers since billboards often appear on the side of high traffic roads such as interstates. Billboards will then try to appeal to a more specific part of the audience such as truckers or families. 


All billboards have a similarity in that they have large size. All this room gives advertisers ample space for creativity. However, informative billboards usually have less creative design then inspirational billboards. This is because informative billboards rely more on text than visual appeal to communicate to their audience. This text will be a brief statement, often informing the audience of a current special or special service that the company is hoping to promote. These informative billboards are often advertisement for a particular store instead of an entire company or chain. An example of an informative billboard would be a Mc Donald’s billboard. The driver will see a large red billboard that reads “McDonalds Play Zone Ahead” in bold font. Underneath this statement it will read something like this “Exit 123 on the Right”. This is a prime example of an informative billboard. In a very short time this add appeals to a specified audience, hungry drivers who have kids, and then informs them where this product or service can be obtained. 


Inspirational billboards are the second form of the billboard advertisement genre. These inspirational billboards rely more on visual effects to inspire the audience. These billboards often promote an entire company or organization instead of a specific store location. The more visually appealing these billboards are the more affective they will be. In order to capture the audiences attention advertisers often use 3-D effects. One very recognizable example of an inspirational billboard would be the Chick-fill-a billboards. These billboards will have realistic 3-d cows painting a statement on the billboard such as “Eat more Chicken”. Organizations or events often use inspirational billboards in a similar way such as in the “Football Time in Tennessee” advertisements. 


Informative and inspirational are the two most utilized forms of advertising. However, there is a third more unique form of billboard. These are called inventive billboards, which are very similar to inspirational billboards. These inventive billboards rely solely on the originality of there design. Companies will often use the structure surrounding the billboards as a prompt. Although there are many different strategies for developing an original billboard, one must consider that the more abstract your idea is better. A good example of an inventive billboard is a bic razor billboard. The billboard is plain white with the company logo located on a corner. Then there is a razor with the blade on the ground and handle touching the billboard. The grass is cut short by the razor blade and tall surrounding it. The simplicity yet uniqueness of the design cause a stir about the billboard, which is what makes it effective.

Although both informative and inspirational billboards are used in similar ways, the effectiveness of these advertisements is based on their ability to capture the audience and quickly cause some form of a reaction. Informative billboards must be able to advise the reader of a desirable product or service and then inform them of where these product/services are available. Inspirational billboards must captivate the viewer visually and inspire them to act or feel a certain way. Advertisers understand these similarities and differences and can use them to their advantage to make effective billboards.

